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April Program
April 9

“Communicating with
Generations of Faith and Uniting
Resources for a Common Cause”

Presenter—Sherri Heintz Kerr,
Cahoots Communications, Inc.

Engaging Your Organization or
Business in Social Media — A Checklist
for Goodness Sake

Social media are the hip tools in
marketing in both the nonprofit and
secular workplace. But what are the
main benefits and obstacles associated
with this interactive medium that is
literally evolving daily? This seminar
will provide a practical checklist for
evaluating appropriate opportunities
to engage social media in your
organizational communications.

Cahoots Communications Inc. is an
advertising agency specializing in
marketing and development guidance
for nonprofit organizations. Cahoots
provides full-service, hands-on
programs and services that bring
supporters, vendors and staff “in
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cahoots” to the benefit of the
organizations served. Cahoots was
founded by Sherri Heintz Kerr in
August of 1995, with the desire to use
her 30+ years of integrated marketing
experience to the benefit of nonprofit
organizations. Before establishing
Cahoots, Sherri was president and
cofounder of Heintz-Barton, Inc., one
of Colorado's top-ten advertising
agencies. Today, the agency is “in
Cahoots” with hundreds of nonprofit,
faith-based organizations.

Sherri Heintz Kerr

President/CEO
Cahoots Cmmunications, Inc.

JOIN US FOR
The 54th Annual

NACBA National Conference
Orlando, FL July 19 8 23, 2010
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“The current and
future health of
America’s 21st
Century Economy
depends directly on
how broadly and
deeply Americans
reach a new level of
literacy—‘21st
Century Literacy'—
that includes
strong academic
skills, thinking,
reasoning,
teamwork skills,
and proficiency in
using technology.”

-21st Century
Workforce
Commission National
Alliance of Business

“When an
organization builds a
reputation as a great

place to work—one

that satisfies the
needs

of its employees—the
best people will come,
they’ll stay, and
the organization
will profit.”
Gallup/Carlson study

Mile High Chapter

March Program

March 12
“21st Century Skills”

Presenter—Dave Black
Shepherd of the Hills
Christian School

Oh my! There is SO
much to learn and I feel
SO old!! Dave is a
walking-example of the
“life-long learner.” He
brought so many ideas to
our meeting and I didn’t
take notes! Dave spoke
with us on personal and
professional growth with
our communication skills,
our messaging skills, our
management skills.

Dave stressed the
importance of keeping
our skills current. The
changing world of
communication is not
going to revert to that
with which we are all
familiar. We won’t be

May Program
May 14

“Deal With It”
Presenter: Bob
Schwieterman, Tracom,
GM Performance
Consulting Division

Never has so much been
asked of employees. In a
recent study, TRACOM
asked participants to
share the top five causes
of poor productivity at
work. 84% said poor

going back to purple
mimeographs. Our
newsletters will rarely be
printed on real paper.
They will be online. And
now we will have to come
up with a version that is
readable on i-pods, etc. 1
think I need stronger bi-
focals. In addition, we
need to be more pro-
active about using social
media (more on this in
April). The new
members joining our
congregations are not
going to the yellow pages
anymore.

Our own personal/
professional growth is
critical if we are to be in
a position to help guide
our churches forward.
We cannot be content
with the skills we
brought to our jobs—
they’ve got to expand.
We need to be looking at
strategies to strengthen

communication within or
across work teams, 57%
said poor relationships
among co-workers and
59% said poor
relationships with boss or
Supervisor.

As a Church Business
Administrator, keeping
everyone happy can be
quite impossible and
trying at times. Please
join us for our final
meeting of 2009/2010 to

and grow our
congregations in this
culture—not the one in
which we grew up.

Part of personal growth
is networking. Our
chapter seems to be
pretty good at that. Even
so, we need to make 1t
intentional to further our
own growth.

Dave showed us a video
made with a cell phone
by an 8th grade teacher;
he showed us a U-Tube
video of a nutty staff
introduction to school
parents. We have the
capability of using
different technologies to
communicate the
message of our missions.
Our skills need to be at a
level that makes us most
effective in using these
technologies, and that
will only happen when
we actively seek growth.

learn how to more
effectively manage
conflicts between
volunteers, staff
members, pastors, church
members, and yourself.

As Vice President and
General Manager of
TRACOM'’s Performance
Consulting Division, Bob
sets the direction of the
business and oversees all
client engagements around
the globe.
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Book Review

Financial Empowerment:
More Money for More
Mission : An Essential

Financial Guide for Not-For-
Profit Organizations
By Peter C. Brinckerhoff

In March I attended a seminar at
Capin Crouse on Financial
Empowerment that used Mr.
Brinckerhoff’s book as its
foundation. Consequently, I
went out and
bought the book
and have been
working my way
through it.

The book details
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Mary Backhus, President
Shepherd of the Hills Lutheran Church
303-707-4363

mbackhus@sothfamily.org
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Judy Hershiser, Vice President
St. Philip Lutheran Church
303.979.4491

jhershiser@stphilip-co.org
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Pat Muller, Secretary
Shepherd of the Hills Presbyterian
303.238.2482

pmuller@soth.net

I —
Sandy Myers, Treasurer
Our Lady of Loreto Catholic Church
303-414-2251

smyers@ourladyofloreto.org
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characteristics of financial
empowerment and explores each
one in depth. Peter gives you
ideas and techniques you can
begin to use tomorrow. His
characteristics of the successful
organization include:

1. Net income 1n at least 7 of 10
years.

2. Cash operating reserve of at
least 90 days

3. At least 5% of its total income

comes from earnings on its
endowment

4. Sources of revenue include
non-traditional non-

governmental: it has business

income

5. Shares its financial
information widely, practices

Robert Lee, Membership
Slater Paull, Architects
303.607.0977

rlee@slaterpaull.com
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Ian Thomsen, Communications
Arvada Covenant Church
303-422-1235

ithomsen@arvadacovenant.org
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Joel Halvorson, Facility
Bethany Lutheran Church
303-758-2820

joel@bethany-denver.org
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Teri Vasicek, FCBA, CEU’s
St Michael the Archangel Catholic
303-690-6797

stmtac@aol.com

bottom-up budgeting
6. Appropriately leveraged

7. Supports its mission directly
by establishing and using a
rapid-response mission
reserve.

8. Financially flexible enough to
accommodate changes in
service delivery

Peter says, “Becoming financially
empowered means that you have
the money to pursue your mission
with flexibility and high quality
of service.” Often we as
administrators find finance is a
higher focus than mission..
Learning “financial
empowerment” could help us to
reverse that and keep the main
thing the main thing. Good idea.

Mae Ann Saas, Programming
Eidos Architects
720.200.0631
MSaas@eidosarch.com
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Christin Crosby, Hospitality

christin.crosby@gmail.com
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Fabian Gilchrist, Past President
St. Luke’s Episcopal Church
303.355.2331

Fabian@lukeonline.org
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Please feel free to call any of
our board for information
about the Mile High Chapter
or National NACBA


mailto:%20ccrosby@capincrouse.com

Chapter Location ”

Bethany Lutheran Church
4500 E Hampden Ave,

Cherry Hills Village, CO 80113
(Hampden & Happy Canyon)

8:00 a.m. Fellowship/breakfast
(cost 1s included in your
membership fee)

8:15 a.m. Business meeting

8:45 -10:30 a.m. Program of the
month

Non-members pay $25 per
session (includes breakfast)

Let us

Contact Christin Crosby at
christin.crosby@gmail.com to
make your breakfast
reservation.

We encourage participation in
the newsletter as part of the
networking of the chapter. If

you have articles of interest or

regarding opportunities within
your organization, please

contact Mary at 303.707.4363 or
mbackhus@sothfamily.org.

NACBANEWS is published
monthly. Deadline for articles
to be included in the newsletter
1s the 15th of the month
prior to publication.

Repeat:
articles from
members are

welcome!
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Check out our webpage!

www.milehigh-nacba.net

You'll find current, past and
future information regarding
our Chapter. Pretty cool!

National Conference Keynote Speakers

Dr. Winstead '

There will be four keynote

know youf r speakegs at C?]naegence. This

month we feature two.
Robert W. Winstead, D.Min.

Bob Winstead is a contributing
author of Contextualizing
Theological Education:
Integrating Ecclesial and
Academic Practices in Teaching
and Learning (2008) and co-
author of Disciple Bible Study
Training (2006). His work focuses
on congregational organization
and supervision, practices in
church administration, and
personality type and religious
leadership. He is an ordained
elder in The United Methodist
Church.
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Reggie McNeal, MDiv, PhD

Reggie McNeal currently serves
as the missional leadership
specialist for Leadership Network
of Dallas, Texas. His past
experience involves over a decade
as a denominational executive
and leadership development
coach. He has been adjunct
faculty for multiple seminaries
and divinity schools and has
served as a consultant to
leadership teams for thousands of
church leaders across North
America. He has contributed to
numerous publications and has
written several books. His latest
book, Missional Renaissance:
Changing the Scorecard for the
Church, details the three shifts
that church
leaders
must make
to engage
the
missional
movement
and offers
suggestions
for a
different
scorecard to reflect missional

Dr. McNeal

ministry.

A preacher trained his horse to go when he said, "Praise the Lord,"
and to stop when he said, "Amen". The preacher mounted the horse,
said, "Praise the Lord" and went for a ride.

When he wanted to stop for lunch, he said, "Amen".

He took off again, saying, "Praise the Lord".

The horse started going toward the edge of the cliff.
The preacher got excited and said, "Whoa!". Then he
remembered and said, "Amen", so the horse stopped at S
the edge. The preacher was so relieved that he looked
up to heaven and said, "Praise the Lord!"




